MASON
STEVENS

Mason Stevens Limited

J

Design and Distribution Obligations
Distributor Due Diligence Statement

General Use
July 2024



Distributors covered by questionnaire

Name of distributor Distributor type Distributor identifier
Mason Stevens Limited Platform provider 351578

This document is issued by Mason Stevens Limited ABN 91 141 447 207 AFSL 351578 in its capacity as issuer
of the Mason Stevens Global Investment Service (as it relates to the MDA Service) and Promoter of Mason
Stevens Super, as appointed by Diversa Trustees Limited ABN 49 006 421 638, AFSL 235153, RSE Licence No.
LO000635. Any questions can be directed to wealth@masonstevens.com.au

Responses to due diligence questions

Question RG Ref | Response
Overview
1 Are you likely to engage in retail product 29-31 Yes
distribution conduct in respect of the [ No (DDQ complete)
Product(s)?
2 | Whatretail product distribution conduct are 29 Dealing' in the Product in relation to a
you likely to engage in (select all that apply)? retail consumer, including arranging
dealing

[ Giving a disclosure document for the
Product to a retail consumer

0 Providing a Product Disclosure Statement
for the Product to a retail consumer

Providing general advice in relation to the
Product to a retail consumer.

01 Providing personal advice in relation to
the Product to a retail consumer.

3 | Inrelation to retail consumers, do you 13;7 O Yes (Respond to Questions 1 to 5 and 14 to
engage in excluded conduct (that s, 23 only)
excluded dealing or providing personal No

advice?) only?

4 Describe what processes you have in place 168 Links to each financial product’s TMD,
to ensure that the distributors covered by this provided by the product issuer, are made
questionnaire have a copy of the current TMD available on the platform accessible to
for the Product(s)? financial advisers and end investors.

Compliance with distribution conditions

5 (a) Doyou have processes in place to ensure 172 Yes
that the distributors covered by this 1 No
questionnaire will appropriately comply

" Guidance on conduct that constitutes ‘dealing’ as defined by s766C of the Corporations Act as amended by s994A(1) is set out in Regulatory Guide 36
Licensing: Financial product advice and dealing (RG 36). Broadly, dealing includes (a) applying for or acquiring a financial product; (b) issuing a financial
product; and (c) in relation to securities and interests in managed investment schemes—underwriting the securities or interests. Arranging for a person
to engage in any of the foregoing is also dealing in a financial product, unless the actions concerned amount to providing financial product advice. These
terms are relevant to all products covered by the design and distribution obligations. For further detail, see s766C.

2 Provision of personal advice falls under the definition of ‘excluded conduct’: see s994A(1). Excluded dealings consist of arranging for a consumer to
apply for or acquire a product for the purpose of implementing personal advice that the person has given to a retail client: see s994A(1). The provision of
a PDS or other disclosure document in the course of providing personal advice is also generally excluded conduct.
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with the distribution conditions specified
in the Product’s TMD?

(b) Do you undertake any additional
reasonable steps in relation to the
distribution of Products with an
extremely high risk and return target
market?

O Yes
No

(c) Are any Products available on a non-
advised basis?

LI Yes. If Products are available on a general
advice basis, please describe the processes
in place with respect to this distribution and
describe how you determine if the retail
consumer is in the target market for such
Products.

No. All clients must be under personal
advice recommendation from a financial
adviser in order to be onboarded to the
platform.

(d) Do you have processes in place to ensure
that any Products requiring personal
advice are not made available to non-
advised investors?

Yes. All clients must be under personal
advice recommendation from a financial
adviser in order to be onboarded to the
platform.

O No

(e) For non-advised investors are there any
restrictions on the Products available to
them?

Yes. Products that must be distributed to
advised clients are not made available to
retail investors that do not have an adviser.

O No

Distribution method
6 | Through what distribution methods will you Table 6 Online
interact with retail consumers? Select all that [0 Face-to-face
apply. [0 Inbound telephone sales
[0 Outbound telephone sales
Financial adviser
Platform, wrap or IDPS
1 Other (specify)
7 Describe the steps you will take to ensure Table6 | As g platform provider our end investors are

your distribution methods are likely to result
in distribution of the Product(s) being
consistent with the target market for the
Product(s)?

If you will issue your own marketing and/or
promotional materials in respect of the
Products, please describe the nature of the
marketing and/or promotional materials and
their distribution (and provide examples, if

any).

retail clients who can only engage with our
platform’s services and access financial
products on our investment menu under
personal advice recommendation from a
financial adviser. We rely on the personal
advice given by the financial adviser to the
retail consumer with respect to the Products.

We do not issue marketing or promotional
materials with respect to the Products.
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12

How will you assess whether a consumer is
reasonably likely to be in the target market
for the Product? Answer all that apply.

For products for consumers with an
extremely high risk and return profile, please
describe the nature of any specific marketing
and/or promotional materials (if any) used in
connection with these products and their
distribution (and provide examples, if any).
Effectiveness of product governance®
8 Describe the product governance Table6 | As mentioned in point 7, a condition of retail
arrangements/internal risk controls you have consumers being onboarded to our platform
in place to ensure that you have sufficient is that they are under personal advice from a
control and oversight over your distribution financial adviser. The financial adviser
process, including consistency with the law transacts on the Products on behalf of the
and the TMD for the Product(s)? retail consumer through our platform.
9 | Do you/will you regularly review your product Table 6 Yes, annually.
governance arrangements? 0 No
Inappropriate incentives
10 | Have you taken steps to eliminate or manage Table 6 Yes
the risk that incentives for staff or 1 No
contractors may encourage behaviour that
could resultin consumer harm orin
distribution being inconsistent with the TMD
for the Product(s)?
Training
11 | Have you given staff involved in distribution Table 6 Yes. Licensees and financial advisers go
of the Products appropriate training through a due diligence process before they
(including in relation to the key attributes of are onboarded and given access to use the
financial products), target markets and platform.
appropriate distribution conduct) and are 1 No
you confident of the staff members’ ability to
perform their required duties?
H ided dditional training f cYes.
'ave yqu provide aqy a |'t|ona training for No. All retail consumers of the platform
higher risk products, if applicable?
must be recommended under personal
advice from a financial adviser. The adviser
assesses whether a retail consumer is
suitable for high-risk products.
Assessment of whether a consumer is in the target market
Table 6

[J Reliance on existing information

[J Questions to gather information about
consumers

[ Filtering of options presented to
consumers based on questions

Other (specify). All retail consumers of the
platform must be recommended under

3 See the Key Terms section of RG 274 which defines product governance as “the systems, processes, controls, procedures, audits, or other
arrangements in place to ensure that, as far as reasonably practicable, issuers and distributors comply with their design and distribution obligations”.
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personal advice from a financial adviser. The
adviser assesses whether a retail consumer
is reasonably likely to be in the target market
for the Product.

What reporting method will you use to
provide reports of complaints, significant
dealings and other information (if any) to the
issuer? Note if product TMDs require
particular approach(es) these should be
followed.

13 | Indistributing the Product, what data* (if any) | 174-188 | We ensure that all retail consumers on the
will you collect and/or review about retail platform have financial adviser registered
consumers? against their account.

Reporting

14 | Describe the processes you have in place to 211-219 | All complaints received from consumers are
(a) report information about complaints to managed in accordance with our internal
the issuer as specified in the TMD, (b) report complaints handling policy. Any complaints
dealings outside the TMD to the issuer (when received with respect to the Products are
an issuer has required this in a TMD), (c) raised with the Product and Compliance
report significant dealings outside the TMD to teams to inform the product issuer via email.
the issuer as specified in the TMD, and (d) Dealings outside of the TMD and significant
other information (if any) specified by the dealings outside the TMD may be reported to
issuer in the TMD. the platform by financial advisers or

identified internally through our processes.
These are promptly reported to the product
issuer via email.

15 | What criteria have you set to determine if a 214 Use guidance in TMD (if any)
significant dealing has occurred? Use guidance provided by third party (e.g.

FSC)
[J Other - please specify.

16 216

1 Website form used by product issuer
Email

1 Third party system — please specify
1 Other - please specify.

Sub-distributors®

the processes you have in place to select,
supervise, monitor or test those sub-
distributors?

17 | Do you distribute the Product(s) via third Yes (advised clients only)
party or related sub-distributors? I Yes (other)
1 No - skip to question 21
18 | If the answer to Question 17 is Yes, specify Licensees (dealer groups) and financial
the sub-distributors, if practicable. advisers.
19 | If the answer to Question 17 is Yes, describe Licensees and financial advisers go through a

due diligence process before they are
onboarded and given access to use the
platform.

4 Note that RG274 states that “in some cases, the reasonable steps obligation will require a distributor to collect or review data about
consumers. This is not for the purpose of providing individualised advice, but rather to enable the distributor to assess whether a
consumer, or group of consumers, is reasonably likely to be in the target market: see RG 274.174-RG 274.188”.

5 A sub-distributor would include any third party, related body corporate or authorised representative that has entered into a written
agreement with you to distribute the Products.
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20 | If the answer to Question 17 is Yes, have you, [ Yes
or will you, ask your sub-distributors to No
complete this DDQ?

Resources
21 | Do you have resources to ensure that you Table 4 Yes. Team of 3 staff to address all product
can comply with your product governance governance arrangements relating to DDO.
arrangements relating to DDO? We also rely on Morningstar TMD data feed as
part of our monitoring process.
I No
Past conduct and experience
22 | Do you have experience distributing similar Table 4 Yes
financial products as the Product(s)? If no, 1 No
provide information to support your
capabilities and expertise to distribute the
Product(s)?
23 | Have you within the past 12 months (a) Tabled | M yes (specify).
reported any reportable situations to ASIC No

that directly relate to your DDO obligations in
respect of the Product(s) or (b) been subject
to any disciplinary action in relation to your
compliance with DDO obligations?

Important Information

This communication has been issued by Mason Stevens Limited ABN 91 141 447 207, AFSL 351578 (Mason Stevens). The
information contained in this communication is for dealer groups, wholesale or sophisticated clients only. It should not be distributed
to retail clients.

The information provided is of a general nature only and should not be construed as personal advice. It does not have regard to
any individual’s personal objectives, financial situation, or needs. You should consider this information, along with all your other
investments and strategies when assessing the appropriateness of the information to your individual circumstances. Mason
Stevens encourages seeking specific professional advice from a licensed financial adviser before making a decision to transact in
relation to any investment, security, or strategy. Investment in securities including derivatives involves risks as securities by nature
can rise and fall. Past performance is not a reliable indicator of future performance.

Mason Stevens and its associates and their respective directors and other staff each declare that they may hold interests in
securities and/or earn fees or other benefits from transactions arising as a result of information contained in this communication.

Mason Stevens ensures that the information provided in this communication is as accurate and complete as possible but does not
warrant its accuracy or reliability. References made to any third party, or their data is based on information that Mason Stevens
believes to be true and accurate as at the date of this communication but is without independent verification.

Opinions expressed and information may change without notice and Mason Stevens is not obliged to update you if the information
changes.

The information has been provided in good faith but to the extent permitted by law we do not make any representation or warranty
as to the accuracy, reliability or completeness of any information in this performance report. Mason Stevens is not obliged to update
you later if the information in this becomes out of date or misleading or wrong and we do not accept any liability or responsibility for
any error, omission, loss or damage, whether reasonable foreseeable or not (whether arising in contract, tort, negligence or
otherwise).

Any information contained in this report is subject to change without prior notice and Mason Stevens is not obliged to update any

information. References made to any third party, or their data is based on information that Mason Stevens believes to be true and
accurate as at the date of this report but without independent verification.
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